AWARD FOR COMMUNICATION EXCELLENCE IN ANIMAL SCIENCE – JUDGING CRITERIA

1. Purpose and Strategy (20%)
Were the campaign’s aims clearly defined and relevant to animal science, agriculture, or sustainability?
Did it identify a clear audience (e.g. farmers, policymakers, researchers, students, or the public) and tailor the message accordingly?
Was the strategy evidence-based and aligned with current issues or priorities in the sector (e.g. climate impact, animal welfare, food systems, innovation)?
Did it show a thoughtful approach to influencing awareness, understanding, or behaviour?

2. Scientific Accuracy and Integrity (15%)
Were scientific messages communicated accurately, transparently, and responsibly?
Did the campaign translate complex research or data into clear, engaging, and trustworthy content?
Was there appropriate acknowledgment of uncertainty, limitations, or differing perspectives?

3. Creativity and Engagement (20%)
Was the campaign creative in its approach — using storytelling, visual design, or media to capture attention?
Did it inspire curiosity or dialogue around animal science?
Was the tone appropriate for the audience (e.g. educational for students, persuasive for policymakers, practical for farmers)?
Did it use innovative channels or formats (videos, podcasts, social media, events, etc.) effectively?

4. Collaboration and Inclusivity (10%)
Did the campaign bring together scientists, communicators, farmers, industry partners, or educators in meaningful ways?
Was it inclusive, representing diverse voices and perspectives across the animal science community?
Did it promote two-way communication — not just broadcasting, but listening and responding to audiences?

5. Ethics, Sustainability, and Legacy (10%)
Did the campaign promote responsible and ethical communication of science?
Was it sensitive to animal welfare, environmental sustainability, and social impact?
Has it contributed to long-term positive change or set a benchmark for future communications in the sector?

6. Reach and Impact (25%)
Were outcomes measured against objectives (e.g. reach, engagement, knowledge gain, participation, or policy influence)?
Is there evidence that the campaign made a tangible difference — for example:
Changing perceptions or behaviours
Increasing awareness of animal science research
Supporting industry adoption of best practices
Influencing discussion in media or policy spaces
Were evaluation methods clear, credible, and proportionate to the scale of the campaign?

